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Welcome to the world of insights.



We are constantly optimizing every aspect of analytica to ensure  
our exhibitors� success. Whether it comes to the exhibition, the related-
events program or the scientific conference, our activities are  
intended to support you in your business better than ever. And our 
efforts pay off: After all, more and more German and international 
exhibitors choose to participate in analytica. You, too, can profit from 
this development by coming to the leading trade fair for success. 

Source: All information and statements regarding analytica 2008�s ratings were taken from a survey  

of exhibitors and visitors conducted by TNS Infratest during analytica 2008.

Member of the Society for Voluntary Control of Fair and Exhibition Statistics (FKM). All exhibition statistics for 

analytica have been veri�ed by an independent auditor and carry the FKM seal. Additional information: www.auma.de

They all come to us�industry, 
research and the future.
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Welcome to the world of insights: analytica is the leading international 
trade fair for analysis, laboratory-technology and biotechnology 
solutions. Yet above all else, it is your personal business platform for 
unlimited contacts and business. That is because the renowned  
trade fair is also a gathering for the international elite. This is where 
industry experts come to exchange information and generate new 
impetus for research, science, business, the media and politics. This 
is where trends, innovations and pioneering results are created� 
and it has been that way for more than four decades.
Every two years analytica showcases the entire value-added chain 
for laboratory applications in science and industry. Although 
analytica is extremely comprehensive, it is also a compact, user-
friendly exhibition�to the benefit of all involved.

Healthy growth—domestically and internationally
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�For us, analytica is the most important analysis exhibi-
tion in Germany and Europe. It is an absolute must!�
Jochen Schäfer, Head of Marketing & Sales Division, Deutsche Metrohm
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A portal that opens many doors: analytica-world.

The place to meet for your business success: The industry�s theme 
portal allows you and other exhibitors to stay in touch with existing 
and potential customers 365 days a year. analytica-world helps  
you to promote your company the entire year, and you can use the 
Business Newsletter that comes out every 14 days to help your 
products reach more than 27,000 visitors. The website also features 
a number of other possibilities such as product introductions, 
advertising opportunities and a job exchange for employers and 
applicants.
The theme portal is where the industry meets�so you simply have  
to be there.

Additional information and media data:
www.analytica-world.com
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Contact
Messe München GmbH
analytica Exhibition Management 
Messegelände
81823 München, Germany 

Contacts 
Susanne Grödl (Exhibition Director)
Tel.  (+49 89) 9 49-2 03 80
Fax (+49 89) 9 49-2 03 89
susanne.groedl@messe-muenchen.de

Marion Maurer (Exhibition Manager)
Tel.  (+49 89) 9 49-2 03 82
Fax (+49 89) 9 49-2 03 89
marion.maurer@messe-muenchen.de

Annegret Goldhan (Exhibition Assistant)
Tel.  (+49 89) 9 49-2 03 81
Fax (+49 89) 9 49-2 03 89
annegret.goldhan@messe-muenchen.de
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